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Household Pulse Survey Design

§ Household Pulse Survey (HPS) – Designed to 
understand impacts of Covid-19 on American 
families relating to employment, food security, 
housing, health and educational disruption.

§ Several partners including: Bureau of Labor 
Statistics, National Center for Health Statistics, 
Housing and Urban Development, National 
Center for Education Statistics, etc.



Impetus for the Survey
§ With circumstances changing rapidly, HPS 

addresses urgent need for near real time data as 
American families experience rapid and 
unprecedented disruptions.

§ Designed to deploy quickly and efficiently
§ Leverage existing Census Bureau infrastructure and 

data assets for current surveys.
§ Engagement with federal agencies to solicit 

questionnaire content important to multiple federal 
and state programs with a minimum of public burden.



Survey Content
§ Basic Demographics:  Age, sex, race, Hispanic origin, marital status 

and educational attainment
§ Employment Status: Loss of employment income, expected loss of 

employment income, working, reasons for not working if not working
§ Food Security: Past food sufficiency, current food sufficiency, free 

meals, money spent on groceries and prepared foods
§Health: overall health, mental health, health insurance and delay in 

getting health care
§Housing: Tenure, paid rent/mortgage on time this month, confidence 

about paying rent/mortgage next month
§ Education: Effects of COVID on how children received education, 

access to computer/digital device, who provided the device, internet 
availability, who paid for the internet, hours spent with teachers and 
hours householder spent on educational activities



Survey Methodology
§ Respondents were reached via email and text invitations to take an 

online survey using existing email and cell-phone contact frames.

§ Because our National Processing Center was closed down due to 
Covid-19 it wasn’t possible to mail out survey invitations.

§ Emails and cell-phone numbers were linked to the Census Bureau’s 
Master Address File (MAF) records
§ The phone frame contains phone/address pairs for over 88 percent of address in 

the U.S.
§ The email frame contains email/address pairs for almost 80 percent of addresses 

in the country.
§ The majority of these contacts were acquired in the last two years.



Survey Data and Resources at 
https://www.census.gov/programs-
surveys/household-pulse-survey.html



Interactive Tools



Data Tables: Teleworking



Data Tables: Mental Health 
Activities



Data Tables: Experienced and 
Expected Loss of Employment 

Income



Data Tables: Changes to 
Household Spending



Closing Questions
§ In terms of best practices, I wonder if others have 

insights into improving ways of contacting 
potential survey respondents given that Covid-19 
has increased housing instability and unintended 
movement.

§ Thinking about exchanges of data, are there 
additional ways to make these data available to 
users in addition to interactive data tools, tables 
and data sets? In other words, how do we 
package the data so it’s most useful to others 
telling the story of gender differences.


